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Engaging Students. Empowering teachers.

Created and supported by educators, SaplingPlus’s instructional online
homework drives student success and saves you time.

An Interactive e-Book creates an
easy-to-navigate reading experience,
with hyperlinks to pertinent content and
additional materials.

LearningCurve adaptive quizzing
offers individualized question sets and
feedback for each student based on
their correct and incorrect responses.
Students build confidence with content
and concepts In a low-stakes
environment; meanwhile, you can
easily see where students are
struggling.

SaplingPlus’s online homework
system helps students with targeted
feedback tailored to each individual’s
responses.
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4 /o of teachers say SaplingPlus helped their
students improve their content knowledge.

i

O B = O

e Back to Study Plan

MOD 5

Supply and Demand: Introduction and Demand

In this Module, you will learn to:

» Explain what a competitive market is and how it is described by the supply and
demand model

» Draw a demand curve and interpret its meaning

« Discuss the difference between movements along the demand curve and
changes in demand

« List and describe the factors that shift the demand curve

Introduction and Demand

A competitive market is a market in which there onstitute a market—a group of producers and
are many buyers and sellers of the same good or . : - :
service, none of whom can influence the price at or service for payment. In this section, we'll focus

which the good or sefvice is sold bwn as a competitive market. Roughly, a

competitive market is one in which there are many buyers and sellers of the same
good or service. More precisely, the kev feature of a competitive market is that no
individual’s actions have a noticeable effect on the price at which the good or service
is sold. It's important to understand, however, that this is not an accurate description
of every market. For example, it's not an accurate description of the market for cola
beverages. That’s because in the market for cola beverages, Coca-Cola and Pepsi
account for such a large proportion of total sales that they are able to influence the
price at which cola beverages are bought and sold. But it /s an accurate description
of the market for cotton. The global marketplace for cotton is so huge that even a
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Hint X
The answer is not:
a lower limit on the quantity of a good that can be bought or sold.

Refer to the section entitled "Controlling Quantities.”

A quota is;

O an upper limit on the quantity of a good that can be bought or sold.

() the maximum price that can be charged for a good.

O eloweriim

[:} the minimum price that can be charged for a good.

Need help on this question?

Get a hint

E Read the ebook page on this topic
(fewer points)

(no penalty) Ino points)

Show answer |
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¢ [£] Feedback
Which of the following is true at the equilibrium price in a market?

At equilibrium is there anything that
causes price to decline?

() There may be cither a surplus or a shortage of the good.
) The quantity demanded of the good equals the quantity supplied.
'O There is a tendency for the price to decrease over time.

() The market has not yet cleared.

() Consumers who purchase the good may be better off buying something else instead.
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Engaging Students. Empowering teachers.
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Created and supported by educators, SaplingPlus’s instructional online
homework drives student success and saves you time.

The streamlined interface helps
students manage their schedule of
assignments, while social commenting
tools let them connect with classmates.
24/7 tech support Is a click away,
accessible from a link in the upper
right-nand corner.

An easy-to-use gradebook provides a
clear window on performance for the
whole class, for individual students, and
for indivudual assigments to help you
give each student the support he or she
needs.

The resources link gives you quick
access to carefully developed,
book-specific teaching materials
(lecture presentation slides,
worksheets, videos, and more).
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www.meetme.so/highschool.

Sign up for a free demonstration:
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— Section 2 Supply and Demand

Resources for Section 2

& Student Resources

Section 2 LearningCuve
Section 2 Introduction
& Section 2 Introduction
Module 5 Supply and Demand: Introduction and Demand
& Supply and Demand: Introduction and Demand
This section includes:

Module 5 Review
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Tackle the AP Test:

Multiple Choice Questions

Tackle the AP® Test:

Free-Response Questiors
Module 5 Homework Assignment
Module 6 Supply and Demand: Supply and Equilibrium
& Supply and Demand: Supply and Equilibrium

This section includes:
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Grader report
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Grader Report Overview Report User Report

- = assignment not started (more information)

green = = assignment in progress {(more information)

blue # (without ") = completed (more information)

blue # with ™ = attempts remaining but past due {(more information)
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Ray/Anderson, Krugman's Economics for the AP® Course, 3e | Teacher Resources By Chapter

ventures in Economics Worksheets Adventures in Economics Videos Correlation to the AP® Macroeconomics and Microeconomics Curmiculum Frameworks

rds Lecture Presentation Slides Math and Graphing Review Slides Professional Development Videos Seclion Cverview Videos

 Supplhy

back to top

Adventures in Economics Videos

» Demand
o Supply
» Market Equilibrium

back to top

Correlation to the AP® Macroeconomics and Microeconomics Curriculum Frameworks [under construction]

« Correlation to the APE Macroeconomics and Microeconomics Curriculum Frameworks

EconExtras [under construction]

« Seclion 2 EconExtras

back to top

Flashcards

» Module 5 Flashcards - English THERD LOITION :
» Module 5 Flashcards - Spanish
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